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Training manual for bloggers
Technical instructions and examples are based on a wordpress site

Blogging workshop by Megan Bayliss at Imaginif
www.imaginif.com.au
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A welcome note from Megan Bayliss:

Congratulations on becoming a blogger. But, BE
WARNED – blogging is addictive!

It is important to know why you are blogging so that
you can measure your success: is it because you have
something to say; are you are bored and have plenty of
time; is it to demonize an ex lover or is it because you
are using blogging as a marketing and branding tool: an
extension of your advertising campaign designed to
reach new customers and serve existing ones?

I blog because it is my main advertising strategy and
so I can cost effectively reach maximum numbers of
potential customers. Blogs have the ability to permeate
the web much faster than a web site does. Blogs are
constantly changing, can be key word rich and the
Google indexing spiders love them.

The more you blog (at least three times a week is
recommended) and the more hits you get on your site, the quicker you will rise to the first three
pages of a Google search. The gold is to be the first three Google entries on a search.

Today’s customer EXPECTS and deserves interaction. Gone are the days of getting away
with appalling business and here to stay are the days of value added customer service. Business
acumen is in, complacency is out. Blogs help business achieve interactive customer service.

Gain the competitive advantage by transparently communicating and interacting via a
company blog. Sole trader, small business or HUGE organization, blogging reaches people you
can’t, communicates globally 24 hours a day and is still a new enough tool in Australia that you
can immediately capitalise on the growing interest in blogging as a business tool. You will be a
looked at, and a compared to, business. People will say, “I want a site like [add your name here].”

The following manual sets out answers and “how to” examples for the most commonly
asked questions. Because I use Studio Press (wordpress ready themes) for my web site
development business, all following examples are Studio Press based. If you are using something
different there may be minor differences but I am sure you will get the gist and work it out.

We appreciate that everyone is at a different level of blog understanding so skip segments of
the following manual if you already know how to achieve the desired result.

Megan Bayliss, Director, Imaginif Pty Ltd
www.imaginif.com.au

Top 50 Aussie blogger, top 50 Australian women blogger, and pro blogger


