Training manual for bloggers

Technical instructions and examples are based on awordpress site

= Ralaifonship
i G

o St

Imaginif is Megan Bayliss.
Imaginif markets self development, teaches emotional intelligence, web site
development via wordpress and offers
a world wide business opportunity for the discerning entrepreneur

Let me help YOU have a more satisfying life with YOUR family.

Megan retails self development products andfer partners with English speakers the world over to market self

development, Wherever you are, this self development concept changes lives. Mo previous education neaeded.
e are genuine, cooperative and ethical.

Fram Imaginif, we click the bold links for more infarmation):

provide life coaching in a box o you can study at hame
sell tickets to AMAZING waorld class conferences on personal and prosperity developiment

offer & lucrative and serious work from home opportunity in self development marketing
have a FREE do it yourself therapy biog.
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Blogging wor kshop by Megan Bayliss at | maginif
www.imaginif.com.au
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A welcome note from Megan Bayliss:

Congratulations on becoming a blogger. But, BE
WARNED - blogging is addictive!

It isimportant to know why you are blogging so that
yOu can measur e your success: isit because you have
something to say; are you are bored and have plenty of
time; isit to demonize an ex lover or isit because you
are using blogging as a marketing and branding tool: an
extension of your advertising campaign designed to
reach new customers and serve existing ones?

| blog because it ismy main advertising strategy and
so | can cost effectively reach maximum numbers of
potential customers. Blogs have the ability to permeate
the web much faster than aweb site does. Blogs are
constantly changing, can be key word rich and the
Google indexing spiders love them.

The moreyou blog (at least threetimes aweek is
recommended) and the more hitsyou get on your site, the quicker you will rise to the first three
pages of a Google search. The gold isto be the first three Google entries on a search.

Today’s customer EXPECT S and deserves interaction. Gone are the days of getting away
with appalling business and here to stay are the days of value added customer service. Business
acumen isin, complacency is out. Blogs help business achieve interactive customer service.

Gain the competitive advantage by transparently communicating and interacting via a
company blog. Sole trader, small business or HUGE organization, blogging reaches people you
can’'t, communicates globally 24 hours aday and is still anew enough tool in Australia that you
can immediately capitalise on the growing interest in blogging as a business tool. Y ou will be a
looked at, and a compared to, business. People will say, “I want asite like [add your name here].”

Thefollowing manual sets out answersand “how to” examplesfor the most commonly
asked questions. Because | use Studio Press (wordpress ready themes) for my web site

devel opment business, all following examples are Studio Press based. If you are using something
different there may be minor differences but | am sure you will get the gist and work it out.

We appreciate that everyoneisat a different level of blog under standing so skip segments of
the following manual if you already know how to achieve the desired result.

Megan Bayliss, Director, Imaginif Pty Ltd

www.imaginif.com.au
Top 50 Aussie blogger, top 50 Australian women blogger, and pro blogger
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